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To be heard, you have to be seen.

01. THE BRAND THESIS, MISSION & ARCHITECTURE

BRIDGR is an Art & Innovation Hub where creators and entrepreneurs, artists and builders meet. It is an

intentional space designed to cultivate four interconnected human behaviors: Create, Learn, Co-work, and

Studio. This is where music, art, innovation, and community converge through ongoing programming,

services, and live events.

With a mission to provide an effortless Audio/Visual creative space for individuals to comfortably design,

record, and optimize their creative workflows, while acquiring the strategic knowledge to connect with a

wider community and seamlessly distribute their work across modern digital platforms.

Operating from a customized 285 m² multi-level residence in historic Alfama, Lisbon, the space splits

operations seamlessly. Piso 0 serves as the primary lounge for co-working, community interaction, and

private event functions, while Piso -1 houses studios built for music production, podcasting, DJing, and

photoshoots, equipped with high-quality technical setups and capturing gear.

02. CORE OPERATIONAL PILLARS

MUSIC MAKERS

The DJ Booth An elite performance setup equipped with professional club hardware built directly

for track practice, filmed media sets, and live performance recordings.

The Music Studio A dedicated music production space tailored for tracking, hardware synthesizers

configuration, and professional sonic execution.

VIDEO KREATORS

The Podcast Studio Kreators Studio: A beautifully lit acoustic space utilizing multi-camera array setups

for rapid, high-end interview tracking, video podcast capture, and seamless social

media content creation.

The Photography

Studio

A fully equipped visual capture space with professional lighting layouts and

camera gear designed for premium photoshoots, branding campaigns, and

aesthetic content production.

Pierre de Conihout
Idea : meet learn create distribute



THE ACADEMY

DJing Focused training modules covering Beatmixing, Turntablism, and Advanced

DJing, including scratching techniques.

Music Production Core paths mapping out electronic music production, beatmaking, and synthesis

engineering.

Art & Innovation By Application Only: Premium industry strategy modules covering Branding, Music

Business mechanics, Creative AI tools, workflow optimization, and the exclusive

Artist Accelerator framework.

EVENTS & THE CLUB

Events A continuous calendar of curated community showcases, specialized open decks,

label A&R meetups, partner dinners, and localized product launches.

The Club A private, invitation-only membership layer giving endorsed residents unlimited

daily co-working access, permanent desk features, and integrated studio

recording credits.

03. WHO IS IT FOR?

BRIDGR serves three distinct archetypes within the global creative diaspora:

Music Makers: Electronic music producers, club DJs, and audio performers looking to record or rehearse

musical sets, develop high-end video media, or master new technology systems.

Video & Media Content Creators: Video creators, podcasters, and brand directors requiring a seamless

environment to build crisp social media content, serial vertical video assets, and long-form interview media.

Entrepreneurs & Tech Builders: Innovators, startup founders, and software engineers working directly at the

crossroads where digital innovation meets culture.

04. RESIDENCE MILESTONES & ACHIEVEMENTS

Strategic Location: A fully customized 285 m² double-floor creative workspace and private terrace located in

the center of Alfama, Lisboa.

Heritage Consolidation: Formed through the mid-July 2026 acquisition and rebranding of Kreators.studio—

one of Lisbon’s key independent production studios.

Validated Scale: Backed by a pristine rating profile, hundreds of direct client review testimonials, and

thousands of globally distributed content pieces.

Ecosystem Trust: Actively utilized on the ground by industry tastemakers and corporate platforms, including

TEDx, Canva, Defected Records, Shotgun, Resident Advisor co-founder Nick Sabine, and international

electronic music duo Oden & Fatzo.

• 

• 

• 

• 

• 

• 

• 



05. EXECUTIVE LEADERSHIP & TEAM ROSTER

Pierre de Conihout

CO-FOUNDER & CEO

A technology entrepreneur focused on the exact boundary where digital code, music, and operational

strategy meet. Backed by two successful digital startup exits and active software platforms (including

Synthia AI and SellShot), Pierre pilots BRIDGR’s business development, B2B deal streams, commercial

partnerships, and infrastructure expansions.

Peter Spacey / Omer Luz

CO-FOUNDER & ARTISTIC DIRECTOR

Prolific musical artist and innovative digital creator standing at the forefront of the digital age. His unique

blend of sonic landscapes and visual artistry has not only captivated audiences worldwide but has also

caught the attention of prestigious brands featuring his compositions in groundbreaking campaigns and

artworks showcased globally; his presence extends into virtual spaces, pushing the boundaries of artistic

expression. He acts as the core artistic voice and creator of BRIDGR.

Operational Anchors: The facility is supported on-site by Bruno Dilage (Head of Video / Production), who

manages all localized multi-camera capture and Audio/Visual editing; Vanessa Horvat (CFO & Chief of

Staff), who directs bookkeeping and corporate financial compliance; and Loane Jimenez (Office Manager /

Community Growth Intern), who runs daily resident calendar onboarding pipelines and customer relations.

06. READY-TO-USE DESCRIPTIONS

SHORT BOILERPLATE (FOR PARTNERS & COLLABORATORS — 50 WORDS)

BRIDGR is a premium Art & Innovation hub located in Alfama, Lisbon, built explicitly for artists, tech builders, and

entrepreneurs. Merging frictionless Audio/Visual recording studios, a high-production DJ booth, and an immersive

academy, BRIDGR provides an effortless co-working environment where code meets culture to turn creative

concepts into digital proof.

EXTENDED PRESS SUMMARY (FOR JOURNALISTS — 150 WORDS)

Launching mid-July 2026 in Lisbon's historic Alfama district, BRIDGR is a specialized Art & Innovation hub

designed to eliminate the friction between professional media production and digital distribution. Established

through the strategic acquisition of key regional studio infrastructure Kreators.studio, the 285 square-meter facility

moves past standard space rentals to offer a highly curated, productized content experience for electronic music

producers, DJs, video creators, and entrepreneurs alike.

The residence integrates modular multi-camera podcast rooms, a high-production DJ performance booth, an

exclusive co-working lounge, and an Academy specializing in modern production, advanced DJing, and creative

AI workflows. Co-founded by technology entrepreneur Pierre de Conihout and innovative digital artist Peter

Spacey, BRIDGR utilizes a unique, peer-vouched membership network to provide Europe’s expanding creator



class with an effortless environment to collaborate, learn, record, and seamlessly share their work with global

digital audiences.

07. MEDIA ASSETS, IDENTITY GUIDELINES & PRESS CONTACT

Brand Color Matrix Obsidian Black (`#0b1311` / `#070c0b`): Core background backdrop.

Aura Gold (`#c5a880`): Curation framing and visual accents.

Off-White (`#e3e8e6`): Primary body text copy font. 

Typography Rules Headers must utilize sharp, clean, modern geometric Sans-Serif font faces (e.g.,

Inter, Neue Haas Grotesk). Document copy utilizes standard Helvetica Neue or

Arial for text legibility.

Official Linkages Website: bridgr.studio • Channels: @bridgr_studio (IG/YouTube/TikTok)

Press Contacts Inbound Media Enquiries: hello@bridgr.studio / contact@bridgr.studio

Approved Assets High-resolution brand marks, spatial layout graphics, and executive photography

folders are accessible strictly by requesting verified access from our

communication representatives.

© 2026 BRIDGR Studio. All Rights Reserved. Strictly Confidential • Lisbon, Portugal. 
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